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LID is the home of original and
purposeful business books.
We are completely focused on
commissioning, publishing and
promoting high-quality books in
the categories of business, smart
thinking and personal development.
D E A R R E A D E R S A N D PA RT N E R S ,

Welcome to LID Business Media’s Fall
2020 catalogue.
We are dedicated to publishing highquality books filled with great ideas and
practical advice to help you achieve success in your professional and personal lives.
Our list is ever-evolving, and we
are delighted to share with you such
a diverse collection of titles. This Fall
will bring an exciting mix of debut and
established LID authors, including Ben
Renshaw’s latest, Being, Data Alchemy by
Tirath Virdee and Doug Brown, Leadership for Founders by Fiona Macaulay and
Social Entrepreneurship, the first title in
our ‘The New Ism’ series by Mel Young
and Alexandra Matthews.
We also continue to expand our ‘Concise Advice’ series with two new titles (The
Smart Marketing Book and The Presenting Book), along with the 5th anniversary
edition of The Smart Thinking Book. The
series is a hallmark for LID, and we are tremendously excited to see it grow in new
directions and tackle such a wide variety
of professional and personal development topics. Furthermore, we continue

to develop our ‘Workbook’ series with
Anthony Tasgal’s The Storytelling Workbook,
as well as our ‘Concise Thinking’ series
with Neil Francis’ Inspired Thinking.
We are passionate about discovering
new voices as well as reaching new audiences, so get in touch and let us know if
there are any topics you’d like to see us
publish in the future.
Finally, on behalf of the entire LID
team, it is our pleasure to thank all of our
authors and contributors for the valuable
knowledge and content they have shared
in partnership with us. The books in this
catalogue are a fantastic representation
of this, and we are proud to be able to
present them to you.

M A RT I N L I U

COO & Publisher
martin.liu@lidbusinessmedia.com

SUSAN FURBER

Editorial Manager
susan.furber@lidbusinessmedia.com

ISBN

978-1-912555-42-0

PUBLICATION DATE

UK: June 2020
US: September 2020

NET PRICE

£12.99/$19.95
FORMAT

216 x 138mm
Paperback
232pp

CATEGORY

Business strategy/
Management and
management techniques
TERRITORIES

World

RIGHTS

All languages

Ben Renshaw is one of
the world’s most soughtafter leadership coaches
and speakers, working
with C-suite executives
in FTSE 100 companies
including Coca-Cola,
Heathrow, IHG, P&G,
Sainsbury’s, Sky and
Unilever. Previous popular
books include Purpose,
LEAD and SuperCoaching.
He is British and lives
in London, UK.
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BEING
THE SIX PRINCIPLES FOR LEADING
IN AN AGE OF FAST CHANGE
We can often become governed by our ‘to do’ lists and
forget that we are human ‘beings’, not human ‘doings’.
Doing is important, but it is not why we exist. In a world
characterized by complexity, ambiguity, disruption and
globalization, the quality of our being will determine the
quality of our experience. This is true in all walks of life
but has heightened significance in the leadership domain.
As a leader, the risk of being dominated by ‘doing’
can cause you to lose touch with the essential qualities required to provide great leadership. In Being, popular author and leadership coach Ben Renshaw blends
six principles with compelling calls to action. Drawing
upon engaging stories and rich insight from interviewing C-suite leaders across a range of sectors, the author
reveals the few core truths required to lead in an age of
fast change.

ISBN

978-1-912555-83-3

PUBLICATION DATE

UK: September 2020
US: December 2020

NET PRICE

£19.99/$29.95
FORMAT

234 x 156mm
Hardback
232pp
CATEGORY

Business strategy/
Algorithms and
data structures
TERRITORIES

World

RIGHTS

All languages

Tirath Virdee is Director of
AI at Capita and a member
of the Parliamentary Groups
on AI and Blockchain.
Doug Brown is Chief Data
Scientist at Capita and has
worked for companies such
as E&Y, IBM, PwC, Zurich
Financial Services and more.
Both are British and
reside in the UK.
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DATA ALCHEMY
THE GENESIS OF BUSINESS VALUE
Beginning with the key challenges that enterprises face in
generating value from data, this practical and provocative
book systematically outlines practical processes, frameworks, data science and artificial intelligence toolkits to
enable businesses to achieve better business outcomes.
Written by two leading practitioners, this playbook
explores the relationship between data, customer experience and business value. The book features illustrative
examples and open source codes to enhance your business knowledge and provide the necessary actions relevant to any industry, and can be successfully deployed by
business executives, data science innovators and practitioners. Referencing multi-cloud Agile DevOPs, Data
Science and AI, the book addresses issues from defining
and sizing projects to continuous development, continuous integration and continuous deployment. It breaks
down the value journey into easy to understand steps
that all businesses will find engaging and invaluable in
their data-driven transformation.

ISBN

ISBN

978-1-912555-98-7

978-1-912555-93-2

PUBLICATION DATE

PUBLICATION DATE

UK: October 2020
US: November 2020

UK: February 2021
US: May 2021

NET PRICE

NET PRICE

£12.99/$19.95

£19.99/$29.95

FORMAT

FORMAT

216 x 138mm
Paperback
232pp

234 x 156mm
Hardback
272pp

CATEGORY

CATEGORY

Entrepreneurship/
Ownership and organization
of enterprises

Philosophy:
epistemology and
theory of knowledge

TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages

Fiona Macaulay is
a Canadian-British
entrepreneur, professor
and public speaker.
She is the founder of a forprofit company for global
movement to increase
youth employment and a
global leadership network.
She has done business
across 50 countries,
resided in Africa, Asia and
currently lives in the USA.
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English language

LEADERSHIP
FOR FOUNDERS

SUN TZU’S
ART OF WAR

SEVEN HABITS TO LEAD YOU
AND YOUR TEAM TO SUCCESS

AN EXPOSITION

According to the Global Entrepreneurship Monitor, 12%
of the global workforce desire to start or run a new venture. Entrepreneurs launching companies and causes
suffer from anxiety, health issues and poor relationships in and outside their organizations. Their lack of
know-how to lead themselves and others is at the root
cause of this.
Drawing from lessons in the healthcare, finance, nonprofit and technology sectors, Macaulay shares seven
proven habits about how to be a leader who: fosters
innovation in rapidly changing times; attracts the right
talent to reduce turnover and knowledge drain; and
retains the business and the trust of their customers.
By establishing stronger leadership practices, Macaulay
argues you will be better equipped to lead yourself and
your teams to success.

Only enter the battles you know you can win: know how
to deceive the enemy, appear weak when you are strong,
and strong when you are weak. These are some of the
key principles from Sun Tzu’s Art of War, the definitive
text on military strategy and warfare, written by the
Chinese general Sun Tzu around 500 BC. This hugely
influential text is not just a military one; it goes beyond,
encompassing philosophy and life strategy, to inspiring
tales from companies, managers, athletes and generals
who overcame their competition.
Sam Hua, bestselling author on Ancient Chinese
philosophy and wisdom, provides a revised interpretation on the writings of 11 important Chinese scholars
whose works were first compiled in the Song Dynasty
(960-1279 AD). He provides today’s reader with a thorough understanding of the text, both in its original context and how it can be applied in modern times.

Sam Hua’s Chinese edition
of Sun Tzu’s Art of War has
sold over 500,000 copies
and has remained in the
bestseller charts for the
past two years. Sam has
additionally published three
other titles on Chinese
philosophy and wisdom,
a business book, and is
co-founder and chairman
of Shanghai H&H and lives
in China.
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PRESENTING A NEW SERIES DEDICATED
TO DEVELOPING THE MINDSETS
NECESSARY FOR SUCCESS

ISBN

978-1-912555-91-8
PUBLICATION DATE

The New Ism
book series

UK: October 2020
US: January 2021
NET PRICE

£9.99/$14.95
FORMAT

175 x 120mm
Hardback
208pp
CATEGORY

Entrepreneurship/Social
issues and processes
TERRITORIES

World

‘The New Ism’ is a discussion forum with a big ambition:
to create a sustainable, inclusive global system. Some
of the world’s most innovative and exciting minds are
creating solutions to fix our broken society, but they are
working in spite of the current system. We want a new
economy – a New Ism – that empowers them and brings
their efforts together so that they can change the world.
Social Entrepreneurship is the first title in this exciting
new series, to publish in October 2020. Each year, for the
next five years, a new title will be added to the collection,
including: Business (2021), Government (2022), Institutions
(2023) and Citizens (2024).
The New Ism is the brainchild of Mel Young, a leading
and passionate social entrepreneur who has dedicated his
career to fighting homelessness and exclusion. Alongside
Mel is Alexandra Matthews, who brings the Millennial
voice to The New Ism.

KEY TOPICS COVERED
BY THE SERIES:

NET PRICE

▪ Social Entrepreneurship

FORMAT

▪ Business
▪ Government
▪ Institutions
▪ Citizens

£9.99/$14.95
175 x 120mm
Hardback
208pp

RIGHTS

All languages

SOCIAL
ENTREPRENEURSHIP
A BETTER WAY OF THINKING
ABOUT A SUSTAINABLE FUTURE
There’s a lot going wrong in the world: climate change,
war, inequality, divisive politics. It can be hard to see a way
out of the issues we face. But social entrepreneurs across
the world are addressing these big problems in innovative
ways. The New Ism seeks to build their innovations into
the fabric of modern society, creating a new economic
system that is fit for the modern world.
In the first book of this series, Mel Young and
Alexandra Matthews demystify what it means to be a
social entrepreneur and explore how their work could
help us all to create a sustainable, inclusive world where
humans live within the means of the planet and all life
can thrive. Through interviewing social innovators and
disruptors, and Mel’s experience as a leading social
entrepreneur himself, they have a unique vantage point
on what could be the key to a brighter future.

Mel Young is a social
entrepreneur, founder of
several successful social
enterprises including the
Homeless World Cup and
has won several awards.
Alexandra Matthews’
background is in writing
and advertising; she also
worked at Ashoka UK, a
network of leading social
innovators, where Mel is
a Fellow. Both are British.
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ISBN

978-1-912555-94-9

ISBN

978-1-912555-79-6

PUBLICATION DATE

UK: May 2020
US: September 2020

PUBLICATION DATE

UK: June 2020
US: September 2020

NET PRICE

£12.99/$19.95

NET PRICE

£12.99/$19.95

FORMAT

216 x 138mm
Hardback
256pp

FORMAT

216 x 138mm
Paperback
232pp

CATEGORY

Organization and management
of education/ Economics of
industrial organisation

CATEGORY

Working patterns and
practices/Business strategy

TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages (exc. Dutch)

Marco Buschman
is a leadership expert,
inspirational speaker and
master certified coach. He
specializes in facilitating and
supporting organizations in
creating high-performance
cultures where results and
productivity are combined
with an atmosphere of
trust, respect and an
appreciation of differences.
Marco is Dutch and lives in
the Netherlands.
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All languages

THE CONNECTION
QUOTIENT

LEARNING TO
UNLEARN

HOW A CULTURE OF UNDERSTANDING
TRANSFORMS TEAMS AND ORGANIZATIONS

TRANSFORMING
HIGHER EDUCATION

In this world, interconnectivity is in crisis. Functionality
and financial rewards guide our working relations and are
affecting our ability to relate to others and ourselves. The
human perspective seems to be lost, leading to divided
and less productive teams and organizations.
The Connection Quotient enables an honest, courageous and humane interconnection to form, while still
focusing on financial outcomes and results, developing
these relations to improve the business networks they
serve. The CQ enables us to illuminate our human qualities and use these to connect with others, discuss differences, expand insight and encourage the development of
new ideas. The CQ will introduce a new workplace culture
where organizations and teams can approach the personal
and professional through a more transparent and inclusive
style. Ultimately, the CQ makes it possible to play ‘hard on
the ball, and soft on the individual’.

Education must begin a compulsory transformation process and adapt to what we know as the Fourth Industrial
Revolution. The learning process is no longer stationary.
We are facing the challenge of re-training several generations that have become obsolete by default during the
very process of learning itself.
Through a courageous and maverick experience,
Global Alumni CEO Pablo Rivas shows us the structures
that the new Digital Revolution will tear down and the
new concepts that will be at the forefront not only of the
educational system but of society and the world economy
in particular. And we are doing it in the best conditions in
human history. We enjoy better health and a longer life
expectancy, with a more extensive education than ever
before, freer societies and more global connection online,
to take us to a new level as a civilization.

Pablo Rivas is the CEO
of Global Alumni, the first
Spanish-American EdTech
company specializing in
transforming the world’s
best universities. With a
degree from the Universidad
Autónoma de Madrid and
an MBA from IESE Business
School, he has developed
his professional career
in both the public and
private sectors.
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ISBN

978-1-912555-90-1

PUBLICATION DATE

UK: February 2021
US: May 2021
NET PRICE

£12.99/$19.95
FORMAT

216 x 138mm
Paperback
232pp
CATEGORY

Management: leadership
and motivation/
Business innovation
TERRITORIES

World

RIGHTS

All languages

Steven D’Souza is Global
Head of Executive
Development at PMI and
an Educator for Duke
Corporate Education.
He lives in London, UK.
Khuyen Bui, a coach and
consultant, is on the Board
of Directors for the South
East Asia Service Leadership
Network. He lives between
Hanoi, Singapore and
Boston, USA.

NOT BEING
A BIGGER AND BOLDER VISION
OF WHO WE ARE
With the rise of AI, automation and workplace precariousness, alongside a rising global tide of ecological
and broader stakeholder awareness, organizations are
fundamentally examining their purpose and undergoing
transformations to stay relevant and add value to their
customers. In parallel to this, there is an imperative for
leaders to transform – not simply at the level of their
skills and capabilities, but at the deeper level of identity.
Not Being completes the trilogy of Not Knowing and
Not Doing by closing the gap on what leaders need to
‘know, do and be’. Not Being argues that beyond actions
and thinking, it is our very identities that need to transform, and that to be successful in the new digital and
interconnected world, we need a bigger and bolder vision
of who we are. This book is the essential guide for helping leaders to make such a transition.

MANAGEMENT BOOK
OF THE YEAR
Steven D’Souza and
Diana Renner have
more than 30 years’
experience between
them working globally
with all types of
organizations.
TERRITORIES: World
RIGHTS: All languages
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In 2015, Not Knowing was awarded the Chartered
Management Institute’s Book of the Year award, the
most prestigious prize for the best management writing in English.
Not Knowing reframes the concept of knowing, so
that deeper knowing can emerge, full of rich possibilities and wisdom.
In a world where many struggle with excessive
busyness and constant change, Not Doing explores how
'doing' should come from a place of presence, openness
and aliveness.

CONCISE
ADVICE
G
I
B
LAB

LL
SMOAOKS:
B

AS
IDE

ISBN

CLEVER CONTENT, DYNAMIC
IDEAS, PRACTICAL SOLUTIONS
AND ENGAGING VISUALS –
A CATALYST TO INSPIRE NEW
WAYS OF THINKING AND
PROBLEM-SOLVING IN A
COMPLEX WORLD

978-1-912555-71-0
PUBLICATION DATE

UK: October 2020
US: January 2021
NET PRICE

£9.99/$14.95
FORMAT

180 x 120mm
Hardback
128pp

£9.99 / $14.95
conciseadvicelab.com

CATEGORY

Business communication
and presentation/
Leadership motivation
TERRITORIES

World

RIGHTS

All languages

THE PRESENTING
BOOK
PRACTICAL STEPS ON HOW TO
MAKE A GREAT IMPRESSION
We often hear the phrase ‘you only get one chance to
make a great first impression’ when, in fact, it’s the impressions we make on a daily basis that make a compelling
personal brand. In today’s increasingly competitive world,
the ability to present the best version of yourself in both
formal and informal situations is critical to your success.
The Presenting Book is an inspiring and engaging handbook packed with Nicole Soames’ expert advice, practical tools and exercises. This book will teach you how to
become a highly skilled presenter in all areas of your life
– whether you’re presenting a sales report to the board,
promoting your personal brand online, networking at an
event or being the key-note speaker at a conference.
You’ll learn how to develop your emotional intelligence,
capture and hold peoples’ attention and deliver your performance with confidence.

Nicole Soames is British
and a highly qualified coach,
EQ practioner and Founder
and CEO of Diadem,
a commercial skills training
and coaching company. With
over 75 clients in 12 different
countries, helping more than
2,500 people to become
commercial athletes in selling
and influencing, account
management, marketing,
presenting, strategy, coaching,
leadership and management.
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ISBN

ISBN

978-1-912555-76-5

978-1-912555-84-0

PUBLICATION DATE

PUBLICATION DATE

UK: August 2020
US: November 2020

UK: July 2020
US: October 2020

NET PRICE

NET PRICE

£9.99/$14.95

£9.99/$14.95

FORMAT

FORMAT

120 x 180mm
Hardback
184pp

180 x 120mm
Hardback
184pp

CATEGORY

CATEGORY

Business communication
and presentation/
Sales and marketing

Business innovation/
Advice on careers and
achieving success

TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages

Dan White is a marketing
connoisseur, established
thought leader and
independent brand
consultant. He carries a
25-year career as CMO
and methodology specialist
within the Insights division
of Kantar. Dan is British and
lives in Warwickshire, UK.
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All languages

THE SMART
MARKETING BOOK

THE SMART
THINKING BOOK

THE DEFINITIVE GUIDE TO EFFECTIVE
MARKETING STRATEGIES

OVER 70 BURSTS OF BUSINESS BRILLIANCE

In today’s complex commercial environments, marketing
has become a central aspect to every successful business. Businesses need flexible, effective means of gaining
commercial traction by managing their relationships with
audiences, stakeholders and competitors. They require
effective marketing and branding that move beyond the
standard forms of brand orientation and commercial interaction. New marketing models must think smart to create
innovative strategies which have long-term sustainable
economic goals.
The Smart Marketing Book is a practical, reliable and
concise title that offers the core marketing principles –
applicable for anyone who wishes to improve their organization’s financial and creative values. It is a straightforward and illustrative guide covering marketing principles.

(5TH ANNIVERSARY EDITION)

In the 5th anniversary edition of this bestselling book,
Kevin Duncan shares over 70 pieces of distilled wisdom.
Read each piece of advice in one minute, or the whole
book in a little over an hour. The sticky note format
allows you to use the ideas for personal motivation or to
stimulate teams in meetings.
Growth, communication, innovation, creativity, relationships and thinking are all covered, with updated content and and over ten new bursts. Inspire yourself and
your business with some smart thinking.

Kevin Duncan is a business
advisor, marketing expert
and author. He is the author
of several bestselling
business books, including
The Diagrams Book and The
Ideas Book. He is British and
resides in the UK.
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ISBN

ISBN

978-1-912555-85-7

978-1-912555-95-6

PUBLICATION DATE

PUBLICATION DATE

UK: September 2020
US: December 2020

UK: August 2020
US: August 2020

NET PRICE

NET PRICE

£12.99/$19.95

£19.99/$29.95

FORMAT

FORMAT

216 x 138mm
Paperback
232pp

234 x 156mm
Paperback
336pp

CATEGORY

CATEGORY

Working patterns and
practises/Advice on careers
and achieving success

Ownership and organization
of enterprises/Business ethics
and social responsibility

TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages

Neil Usher has almost
30 years’ experience as
a business leader who
has delivered innovative
working environments for
large organizations globally.
Together with this practical
experience, his influential blog
(workessence.com), regular
conferences and academic
talks have made him a leading
thinker in the profession.
He lives in the UK.
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English language

ELEMENTAL CHANGE

GAYME CHANGER

MAKING STUFF HAPPEN WHEN
NOTHING STANDS STILL

HOW THE LGBT+ COMMUNITY AND THEIR
ALLIES ARE CHANGING THE GLOBAL ECONOMY

‘You never step in the same river twice.’ Our intensely
interconnected world never stops evolving. Amid the
chaos of intended and unexpected consequences we’re
expected to lead a change initiative. We have to learn
fast, as it's already started.
This highly practical, human and humorous book
shows us how to makes complex change attainable –
organizational, professional or personal – whether you
have years of experience or are facing your first major
challenge. It helps us think about what change is and
means, how we prepare for it and what we do to make it
successful. It may just be the most readable book about
change yet.

The LGBT+ community: for a long time marginalized, stigmatized and criminalized, today the ultimate champions of creativity, diversity and innovation in a highly competitive world.
In addition, corporate social responsibility (CSR) and ethical
demands for organizational inclusivity have now become
economic directives every organization would like to attain.
Gay, lesbian, transgender, bisexual and queer individuals are symbols of diversity and economic power – true
GaYme Changers – developing the global economy faster
and for the better. Supported by up-to-date research and
illustrated by fascinating stories, Jens Schadendorf has
traced the LGBT+ community and an increasing number
of their allies from across the globe to discover the start
of a revolution. Even in times of hostility and resistance, it
is economically and ethically beneficial for companies and
societies everywhere in the world to let LGBT+ members
develop into dynamic forces – rooted in new forms of
cooperation for game changing results.

Jens Schadendorf
is an economist who
advises companies,
scientists and managers
on organizational projects
globally. Jens is an author
and speaker, covering topics
on diversity and ethics.
He is also an independent
LGBT+ diversity researcher
at the Chair of Business
Ethics at the Technical
University of Munich,
zwwhere he is based.
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ISBN

ISBN

978-1-912555-81-9

978-1-912555-75-8

PUBLICATION DATE

PUBLICATION DATE

UK: May 2020
US: September 2020

UK: November 2020
US: February 2021

NET PRICE

NET PRICE

£12.99/$19.95

£12.99/$19.95

FORMAT

FORMAT

216 x 138mm
Paperback
232pp

216 x 138 mm
Paperback
232pp

CATEGORY

CATEGORY

Entrepreneurship/
Advice on careers and
achieving success

Working patterns
and practices/
Corporate governance

TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages

Charlie Reading is the
director and founder of
five companies: Efficient
Portfolio, Efficient
Portfolio Investments,
Efficient Portfolio Wealth
Management, E-Paraplan
and Tribeathlon. He is a
passionate entrepreneur
who is dedicated to helping
others thrive in their
personal and professional
adventures. He is British and
resides in the Rutland, UK.
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All languages

ENTREPRENEURIAL
HAPPINESS
HOW TO BUILD AN ABUNDANT
BUSINESS AND A FULFILLING LIFE
Business owners used to strive for money and power, but
what is this the point if they arrive at retirement without their health or happiness to enjoy these luxuries?
Business owners assume they must put their businesses
first and make the ultimate sacrifice – their free time,
leisure and fun.
Charlie Reading has combined his own experience as
a business owner with his research from business books,
workshops and courses led by other successful entrepreneurs to create the system he calls ‘entrepreneurial
happiness’. This book provides a culmination of business
ideas for all leading entrepreneurs to make their business
more profitable and achieve a healthy work-life balance.
The system to create entrepreneurial happiness is there
in front of you, and you cannot afford to wait. The secrets
of the 21st century entrepreneur are greater than you can
imagine and just a read away.

GROUP DYNA-MIX
INVESTIGATING TEAM DYNAMICS,
FROM LEADERS TO CORPORATE GATEKEEPERS
Since the 2008 financial crisis, existing methods of executive leadership have experienced in-depth scrutiny beyond
their control. In reference to Patrick Lencioni, to understand
teams is to comprehend an “inattention to results, an avoidance of accountability, and a lack of commitment”. Executive
leaders have been operating through silent, lucrative and
confidential team dynamics that are difficult to access and
subsequently difficult to challenge and understand.
Dr Katsarou-Makin explores the team-to-trust and
trust-to-team relations between executives and their
associates – pertaining to the familial relations between
these members and their unconventional codes of conduct. Under this umbrella of governance, directors, leaders and corporate gatekeepers operate in teams that are
selected and trusted through unorthodox relations which
must now come to light. Dr Katsarou-Makin seeks to
explore how these teams operate through a collective
consensus of trust and the values this trust demands.

Dr Maria Katsarou-Makin
is the founder of the
Leadership Psychology
Institute and has more than
20 years of experience in
organizational development
and executive coaching.
She combines business
and consulting experience
and has done extensive
work and research in team
dynamics. Maria is Greek
and resides in Cheshire, UK.
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ISBN

PRESENTING A NEW SERIES DEDICATED
TO DEVELOPING THE MINDSETS
NECESSARY FOR SUCCESS

978-1-912555-77-2
PUBLICATION DATE

UK: July 2020
US: October 2020
NET PRICE

£9.99/$14.95
FORMAT

165 x 115mm
Hardback
184pp
CATEGORY

Business innovation/
Self-help and
personal development
TERRITORIES

World

RIGHTS

All languages

CONCISE
THINKING
NET PRICE

£9.99/$14.95
FORMAT

165 x 115mm
Hardback
184pp
KEY TOPICS COVERED
BY THE SERIES:
▪ Creative Thinking
▪ Analytical Thinking
▪ Logical Thinking
▪ Positive Thinking
▪ Inspired Thinking
▪ Critical Thinking
▪ Design Thinking
24

Having the skill to adapt to new situations is essential
in the constantly changing world that we live in today.
Only by coming out of our comfort zones, and applying ourselves in different ways can we maximize on
the opportunities that life presents and reach our full
potential. The ‘Concise Thinking’ series promotes individual adaptability by developing mindsets that foster
significant and positive effects on our personal and professional lives.
This new series will house a collection of titles that
inspire readers to embrace different types of thinking
to provide imaginative solutions and offer innovative
ways of looking at the world. Concise and practical, and
written by expert authors, titles in the Concise Thinking
series will help reveal previously hidden opportunities
and facilitate performance and productivity with ease.

INSPIRED THINKING
HOW TO DISCOVER NEW IDEAS
FOR MEANINGFUL SUCCESS
Inspired Thinking is an innovative way of discovering new
ideas to achieve meaningful success. When someone or
something inspires you, it pushes and propels you to do
something new or different. It gives you new ideas and a
strong feeling of enthusiasm and excitement. And this is
the key point of this book; helping you discover inspiration from new ideas to positively change your life.
Each chapter is packed with new ideas from various
sources of inspiration such as stories, practical examples,
tips, tools and strategies, which will help you discover
meaningful success. The book will explore ideas around
personal value, individuality, risk, self-belief, triviality, purpose, staying young, proactivity, determination, heroes,
goals, collaboration and legacy. Inspired Thinking is an
important book for the 21st century, helping you to set
the right goals and objectives to lead you on a journey of
discovery, meaning, enjoyment and purpose.

Neil Francis is the author
of Positive Thinking,
The Entrepreneur’s Book
and Changing Course.
He is Chairman of a digital
agency, Pogo Studio,
Director of a software
solutions company,
Company Net, Trustee of
Chest Heart and Stroke
Scotland, and Trustee of
Sporting Memories. He is
British and lives in Scotland.
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ISBN

978-1-912555-80-2

ISBN

978-1-912555-74-1

PUBLICATION DATE

UK: September 2020
US: December 2020

PUBLICATION DATE

UK: July 2020
US: October 2020

NET PRICE

£12.99/$19.95

NET PRICE

£12.99/$19.95

FORMAT

216 x 138mm
Paperback
224pp

FORMAT

216 x 138mm
Paperback
232pp

CATEGORY

Organizational theory
and behaviour/Working
patterns and practices

CATEGORY

Psychology/Self-help and
personal development
TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages

Alan Williams has a
track record of success
in devising holistic
SERVICEBRAND strategies.
Alan has more than 30
years of senior leadership
experience in customer
service-based businesses.
Samuel Williams is a
business consultant with
BAE Applied Intelligence.
Sam has various business
roles in customer service and
consultancy. Both are British.
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All languages

THE VALUES
ECONOMY

FACTIONS
OF A MIND

HOW TO DELIVER PURPOSE-DRIVEN
SERVICE FOR SUSTAINED PERFORMANCE

UNDERSTANDING THE PHYSICAL AND
PSYCHOLOGICAL EFFECTS OF CARING

We live in extraordinary economic times – volatile, uncertain,
complex and ambiguous. In the service sector, many traditional approaches are no longer relevant and the landscape
of brand identity, employee engagement and customer experience is changing. Organizations no longer own their own
brand, while customers’ expectations are increasing. Brands
are now co-owned by all stakeholders – employees, service
partners, local communities, investors and customers.
This book explores the idea that a new ‘values economy’ is emerging. The successful organizations of tomorrow will establish a shared consensus of values between
stakeholders, providing transparent communications and
inclusivity. It then offers a practical enabling methodology:
the SERVICEBRAND approach, combining brand identity,
employee engagement and customer experience. The
SERVICEBRAND approach will redefine the nature of
business, driving sustained organizational performance.

In suffering the unexpected loss of her husband in the
space of three months, Maria has navigated this passing into an honest awakening to the stages of grief. She
explores the changes to one’s character, its effects on
those around them and the difficulties we face as carers
when confronted with the responsibility to manage and
comfort our loved one in this process.
In Factions of A Mind, Dr Katsarou-Makin examines
our role as the carer, learning how to manage the responsibilities as well as the suffering and pain that comes
with it, thoughtfully and honestly discussing our duty to
care. As carers, our obligation to ‘care’ for the other has
inexplicably meant that we do not equip ourselves with
the tools and resources to ‘care’ for ourselves after their
passing. Our inability to comprehend their loss and the
stages of grief we are experiencing leave us vulnerable
and open to further pain.

Dr Maria Katsarou-Makin
is the founder of the
Leadership Psychology
Institute and has more than
20 years of experience in
organizational development
and executive coaching.
She combines business
and consulting experience
and has done extensive
work and research in team
dynamics. Maria is Greek
and resides in Cheshire, UK.
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ISBN

978-1-912555-97-0

CONCISE
ADVICE
WORKBOOKS

PUBLICATION DATE

UK: November 2020
US: January 2021

NET PRICE

£9.99/$14.95
FORMAT

180 x 120mm
Paperback
208pp
CATEGORY

Advice on careers and
achieving succes/
Self-development

NET PRICE

£9.99/$14.95
FORMAT

180 x 120mm
Paperback
208pp

TERRITORIES

World

RIGHTS

All languages

THE STORYTELLING
WORKBOOK
A NINE-WEEK PROGRAMME
TO TELL YOUR STORY

Anthony Tasgal
spent 15 years as an ad
agency planner before
setting up POV, a strategic
brand consultancy.
He is a Training Director
for the CIM and a Visiting
Lecturer at Buckingham,
Nottingham Trent and
Beijing Normal Universities.
He lives in the UK.
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The Storytelling Workbook is a nine-week programme
(based on Anthony Tasgal’s ‘rule of three’) to help you
learn to tell your own narrative and present your story
whether it be for your CV, your dating apps or your own
personal writing. It is an entertaining, instructive and
interactive guide to becoming a better storyteller across
all facets of your personal and professional life.
Including a mix of case studies, advice and exercises,
this workbook is structured into three sections: before,
during and after. In the before section, you will learn to
free yourself from reductionism, obsession with numbers, facts, data and ‘messaging’; in the during section,
you will concentrate on finding simplicity, meaning and
depth; while finally, in after, you will come to understand
how to write less and think more and ultimately how to
keep writing again and again.

WORKBOOKS TO ACCOMPANY
PERSONAL DEVELOPMENT TITLES
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ISBN

ISBN

978-1-912555-87-1

978-1-912555-96-3

PUBLICATION DATE

PUBLICATION DATE

UK: October 2020
US: December 2020

UK: October 2020
US: January 2021

NET PRICE

NET PRICE

£12.99/$19.95

£12.99/$19.95
FORMAT

FORMAT

216 x 138mm
Paperback
232pp

198 x 129mm
Paperback
232pp

CATEGORY

CATEGORY

Business innovation/
Sales and marketing

Management/
Office and workplace

TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages

All languages

Katy Mousinho
has a career in research
and brand consultancy.
Giles Lury’s career spans
advertising, design, research
and brand consultancy.
He is the author of six books
on marketing. Both are
passionate about identifying
positive female role models
and live in the UK.
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WONDER
WOMEN

THE ENABLING
MANAGER

INSPIRING STORIES AND INSIGHTFUL
INTERVIEWS WITH WOMEN IN MARKETING

HOW TO GET THE BEST
FROM YOUR TEAM

Every marketer knows the stories of Lord Lever, Charles
Revson and Steve Jobs, has probably read Al Ries and
Jack Trout, and seen the works of Bill Bernbach and John
Hegarty. What’s interesting about these ‘Masters of Marketing’ is that they are all men.
In Giles Lury’s and Katy Mousinho’s Wonder Women, are
the stories and insights from women who have had a tremendous influence on the marketing industry. There are stories
of Brownie Wise, who transformed Tupperware, and Mary
Wells Lawrence, who founded the advertising agency Wells,
Rich, Greene. There are interviews with the co-founder of
Dunnhumby, the data behind the Tesco Clubcard (Edwin
Dunn OBE), the Chief Customer Office at the BBC (Kerris
Bright), and the only female country CEO in Carlsberg (Helle
Muller Petersen). By pulling the insights together, this collection not only celebrates their success but provides role
models and insights for great marketers to come.

A practical, modern book for managers and leaders who
need to know how to get the best from their teams in a
21st century business world. The world of work and the
needs of people in the workplace have changed to the
extent that the old models no longer work. Today’s manager cannot rely on ‘command-and-control’ and a culture
of compliance to get their job done.
What is the answer? Much of what Millennials are
asking for, including development and growth, transparency and connection, work that has meaning and
purpose, and a change in leadership style that seeks
to align rather than control, to enable rather than constrain, to coach rather than command. Leading business
coach Myles Downey applies the concept of coaching
to modern day management, showing managers how to
motivate and enable teams and team members how to
achieve their goals.

Myles Downey is a writer,
speaker, consultant and
innovator who is widely
regarded as one of the
leading business coaches
in Europe. He is the
author of Enabling Genius
(LID, 2016) and lives in
the UK.
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ISBN

978-1-912555-78-9

ISBN

978-1-912555-86-4

PUBLICATION DATE

UK: June 2020
US: October 2020

PUBLICATION DATE

UK: October 2020
US: December 2020

NET PRICE

£12.99/$19.95

NET PRICE

£12.99/$19.95

FORMAT

216 x 138mm
Paperback
232pp

FORMAT

198 x 129mm
Paperback
232pp

CATEGORY

Management:
leadership and motivation/
Business strategy

CATEGORY

Business innovation/
Sales and marketing

TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages (exc. Japanese)

Paul Dupuis is CEO and
Managing Director of
Randstad India and the
former Chairman of HOPE
International (JP). Paul is
bilingual, speaking both
English and Japanese,
and has lived and worked
across Asia for more than
25 years. He is Canadian
and an avid athlete, with a
particular passion for ice
hockey and volunteering.
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All languages

THE E5
MOVEMENT

JUST WHAT THE
DOCTOR ORDERED

LEADERSHIP THROUGH
THE RULE OF FIVE

60 INSPIRATIONAL
MEDICAL MARKETING STORIES

From a young backpacker, sleeping on a park bench in
Japan, to leading one of the biggest corporate giants in
the Asia-Pacific region, Paul Dupuis has built a career
through game-changing leadership, crafted through his
own real-life experiences as an athlete, volunteer and
CEO. The E5 is a unique leadership model, a call to action
to all leaders, globally, to inspire and lead for change. The
five Es are: envision, express, excite, enable and execute.
These five rules of leadership etiquette will revolutionize
business under a new direction.
The real-life anecdotes combined with the conversational tone of the book make this an accessible and impactful read. Thought provoking and practical, this book will
inspire leaders to think about their leadership, adopting the
five Es on their mission to lead their teams to excellence – a
true game-changer. Pick your five and join the movement!

The pharmaceutical industry relies on hard science, but
any drugs that are developed are only effective when they
are taken or used by the right people at the right time.
This is the role of medical marketing – to help drug companies address the needs of the many stakeholders: the
regulatory bodies, the healthcare professionals, and the
patients and their families.
Giles Lury’s short stories cover the development and
marketing of some of the world’s most important medical
and pharma brands, both old and new, traditional and digital. They’re a selection of accessible and informative tales,
covering everything from fundraising campaigns and the
unusual inspirations for new drugs, to the use of marketing and communication strategies to drive awareness and
sales. There are stories about innovation, strategy, patient
experience, purpose, positioning and packaging.

Giles Lury is a director of
brand consultancy at The
Value Engineers. He has
worked in advertising,
market research, packaging
design, corporate identity
and, most extensively,
in brand consultancy.
His specialist subjects
are brand positioning and
innovation. He is British
and resides in the UK.
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ISBN

978-1-912555-88-8

ISBN

PUBLICATION DATE

978-1-912555-72-7

UK: December 2020
US: March 2021

PUBLICATION DATE

UK: November 2020
US: February 2021

NET PRICE

£12.99/$19.95

NET PRICE

FORMAT

£12.99/$19.95

216 x 138mm
Paperback
232pp

FORMAT

216 x 138mm
Paperback
232pp

CATEGORY

Business strategy/
Algorithms and
data structures

CATEGORY

Genetics/Evolution
TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages

Richard Benjamins
is co-founder and Vice
President of the Spanish
observatory for the societal
and ethical impacts of AI.
He is an expert in innovation
management and technology
transfer, and among the 100
most influential people in
data-driven business (DataIQ
100, 2018). He is Dutch and
resides in Madrid, Spain.
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All languages

A DATA-DRIVEN
COMPANY

THE FOURTH GREAT
TRANSFORMATION

21 LESSONS FOR LARGE ORGANIZATIONS
TO CREATE VALUE FROM AI

CREATING A NEW HUMAN SPECIES WITH
AI AND GENETIC ENGINEERING

Are you planning to start working with big data, analytics
or AI, but don’t know where to start or what to expect?
Have you started your data journey and are wondering
how to get to the next level? Want to know how to fund
your data journey, how to organize your data team, how
to measure the results, how to scale? Don’t worry, you
are not alone. Many organizations are struggling with the
same questions.
This book discusses 21 key decisions that any organization faces when travelling its journey towards becoming a data-driven and AI company. It is surprising how
much the challenges are similar across different sectors.
This is a book for business leaders who must learn to
adapt to the world of data and AI and reap its benefits.
It is about how to progress on the digital transformation
journey of which data is a key ingredient.

The next stage of human evolution is upon us! The world
as we know it is about to change, as we begin to prepare
for the creation of a new human species. Understanding
how this will occur is the basis for understanding the fourth
great transformation: our creation of a new human species
using artificial intelligence and genetic engineering.
Until present, evolution by Darwinian natural selection has determined the emergence of all human species.
That will never happen again. We, homo sapiens, have
changed that. Once again, multiple human species will
co-exist as a result of our advanced tools which, already,
are changing the way we live, the way we eat, the way we
treat illness and the way we have children. Understanding
these impacts are key to understanding our evolutionary
future. The possibilities and opportunities for the humans
of 2084 will be more amazing than Orwell’s 1984.

Don Simborg is a former
academic physician from
the Johns Hopkins School
of Medicine. He was a
faculty member at the
University of California,
San Francisco and is the
founder and CEO of two
companies involved in
electronic medical records
and medical decisionmaking. He lives in San
Francisco, California, USA.
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ISBN

ISBN

978-1-912555-89-5

978-1-912555-82-6

PUBLICATION DATE

PUBLICATION DATE

UK: December 2020
US: December 2020

UK: May 2020
US: August 2020

NET PRICE

NET PRICE

£9.99/$14.95

£9.99/$14.95

FORMAT

FORMAT

216 x 138mm
eBook
232pp

198 x 129mm
Paperback
256pp

CATEGORY

CATEGORY

Business communication
and presentation/
Public speaking guides

Biography: business
and industry/Fashion
and beauty industries

TERRITORIES

TERRITORIES

World

World

RIGHTS

RIGHTS

All languages

All languages

BUILD YOUR CONFIDENCE
ON STAGE
TRANSFORM YOUR ASPIRATION FOR PUBLIC
SPEAKING INTO A LIFESTYLE PROFESSION

Sabirul Islam is worldrenowned motivational
speaker, author, facilitator
and coach. Sabirul has
inspired millions of people
in 31 countries across the
globe. He also developed
the business board game,
‘Teen-Trepreneur’, educating
youth on financial literacy
in developing nations.
He is British-Bangladeshi
and resides in the UK.
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Every aspiring speaker has one task, to master their communication and performance on stage. Through 14 years
of experience and application, Sabirul Islam has crafted the
brand Build Your Confidence on Stage – a four-step process
providing you with the tools and techniques to improve
your passion and make money while doing so.
In his brand, the four pillars of public speaking aim to
instil aspiring speakers with the performance mindset to
learn to control your content, your message and the manner of presentation which you require. The four pillars are:
The Speakers Psychology, The Principles of Public Speaking,
The Performance Masterclass and The Profession of a Public Speaker. These pillars will demonstrate how to overcome
fear and anxiety, break general norms and stereotypes, analyse the pre-, during and post-performance techniques and
master the discipline and its practice. Everything you need
to become an expert in your field and make impact is here.

THE MAN FROM ZARA
(REVISED EDITION)

THE STORY OF THE GENIUS
BEHIND THE INDITEX GROUP
Inditex – the group behind Zara, Massimo Dutti, Oysho
and Bershka – is the number one clothing retailer in the
world, with over 7,300 retail outlets in over 94 countries
and counting. They have become a fashion connoisseur
and a formidable business empire that have taken the
world by storm. They have a strong brand presence in
every major metropolis across the world, with Zara being
the most conspicuous. Yet, little is known about this
amazing success and the mastermind behind the venture.
The Man from Zara tells the story, for the first time,
of the genius behind the Inditex retail empire. Who is
Armancio Ortega? Where is he from? Where is he going?
What led him to dream up this empire? Through unprecedented access to Ortega and his closest aides, the author
provides a compelling and unique biography of the man
responsible for one of this century’s most extraordinary
business successes.

Covadonga O’Shea is the
president of the ISEM
Fashion Business School.
She lectures on the fashion
industry in Europe and
the USA. She is a regular
contributor to newspapers
and magazines.
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▪ Resilience
▪ Stress management
▪ Health
▪ Positive physical energy
▪ Positive mental energy
▪ Positive emotional energy

▪ Nutrition
▪ Fulfilling aspirations
▪ Self-awareness
▪ Strengths training/
wellness in
the workplace
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KATE COOK

POSITIVE
NUTRITION
In this practical and
accessible book, an
expert nutritionist delivers a no
nonsense approach
to eating well. With
so much confusion
around diet, food and
eating, this book aims
to get a clear eating
structure in place,
empowering the
reader to make wise
and nurturing choices
around food, for both
work dynamism and
healthy living.

DR SHAUN DAVIS &
ANDREW KINDER

GILES WATKINS

POSITIVE
MALE MIND

POSITIVE
SLEEP

It has been widely
accepted that men are
much less likely to seek
help from a doctor or
a mental health specialist. This book aims
to build on the current
progressive movement
by supporting men
and those that care
about them by providing insight, advice and
tips on what can be
done at a very practical
level to make men’s
mental health much
more positive.

Giles Watkins explores
the issue of sleep
struggles and provides
guidance for readers
using techniques
and personal tips
that transformed his
life and helped him
to sleep better. He
explains the importance and function of
sleep and how lack of
sleep typically affects
professionals. The
book also examines
how organizations can
promote better sleep.

DR SHAUN DAVIS &
ANDREW KINDER

This book aims to build
on the current progressive movement around
mental health awareness and is in line with
current thinking on
mental health in the
workplace. The authors
provide employees
with a resource to
develop greater mental
health in the workplace
and provide employers with a resource
to develop greater
wellbeing among
their employees.
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